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OVERVIEW OF SERVICES

10-14 Oktober 2012

FRANKFURTER
BUCHMESSE

Guest of Honour New Zealand

INTERNATIONAL LIBRARY CENTRE (ILC)

The ILC offers two kinds of workspaces, ideally located in Hall 4.2, in close vicinity to the international
specialist and academic publishers, as well as the Hot Spot Professional & Scientific Information.

WHAT THE FRANKFURT BOOK FAIR OFFERS YOU:

Standard Package

Your reserved working space in the ILC comes
with the following services:

/ Table with four chairs and nameplate

/ 1 x wireless Internet access
(additional connections charged extra)

/ 3 exhibitor passes, including use of public transport*

/ 5 trade visitor one-day tickets, including
use of public transport

*If the Standard Package is booked by the day,
only one exhibitor pass is issued.

Further services
/ Nameplate with company logo
/ Supervision of the stand by specialist staff

/ Service counter for arranging appointments, passing
on queries and taking orders

/ Drinks for exhibitors and their guests (Premium),
drinks for sale at the cafeteria (Standard)

/ Breakfast service (for an extra fee)
/ Lockers or room/cloakroom which can be locked

/ Catalogue (1 copy per exhibitor)

Price
Standard Price  Early bird
price
(until 30/11/2011)
/ Premium € 4,229 —* €4,102.-*
/ Standard (five days) € 2,256.—* €2,188.—*
/ Standard (per day) € 1,111~ €1,077—*
/ Cataloguing fee
per agency €110—*
(mandatory)

Premium Package

This all-inclusive package enables you to talk with
your clients in our business lounge, featuring:

/ Generous workspace (large table and four chairs,
incl. power supply/sockets, lighting) separated from
the centre itself

/ Broadband Internet connection
/ 4 exhibitor passes, including use of public transport

/ 10 trade visitor one-day tickets, including use of
public transport

/ A parking space in the car park at the
exhibition site (P4)

/ Inclusion of your company logo in the print and online
versions of the Catalogue

/ Entry in the print version of the Catalogue and un-
restricted research in the online version for one year

/ Online entry and unrestricted research in the
Frankfurt Who’s Who

/ Free publication of your activities in the
Calendar of Events

/ Presentation of the ILC and its participants at
www.book-fair.com

Contact and information

Frankfurt Book Fair
Alexandra Jackel

Phone: +49 (0) 69 2102-222
Fax: +49 (0) 69 2102-46222
E-mail: jackel@book-fair.com
www.book-fair.com

* All prices are binding and subject to Value Added Tax at the applicable official rate.
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INTERNATIONAL LIBRARY CENTRE (ILC)

We would like to book the following International Library Centre offer(s):
(Please specify quantity required)

STANDARD (five days)

STANDARD (perday) —__ (Please specify date)
PREMIUM
Address
Company name Customer no.
Contact person Phone Extension
Street Fax Extension
Postcode/Town E-mail
PO Box PO Box postcode/Town E-mail (contact person)
Country Internet address
VAT No.

For companies from outside Germany

Exhibitors from outside Germany who are engaged in commercial activities as a registered company may,
under certain circumstances, be entitled to receive invoices without VAT.

O With this registration, we confirm that the exhibiting company is based in an EU Member State
and is registered under the VAT identification number as indicated above.

O As a commercial company with headquarters outside the EU, we enclose with this registration
proof of our company status as issued by the relevant authority.

O We will send the proof of our company status to billing@book-fair.com as soon as possible.
O The exhibiting company is not commercially active under the terms of existing German tax laws.

This registration constitutes our acceptance of all stipulations included in the Terms & Conditions of Participation for collective
stands and work centres at the Frankfurt Book Fair 2012.

Date Signature Company stamp

For a list of costs and services included with this participation at the Book Fair, please see the attached Overview of Services.

Please return to: Alexandra Jackel, fax: +49 (0) 69 2102-46222 or mail to: Ausstellungs- und Messe GmbH des
Borsenvereins des Deutschen Buchhandels, PO Box 10 01 16, 60001 Frankfurt am Main, Germany
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ADDRESS AND PROFILE TEXT

Catalogue address

Company name Customer no. (if known)

Place of business

Street

Postcode/Town

PO Box PO Box postcode/Town
Country

Phone Fax

Internet address E-mail

Sort word (alphabetical catalogue search word)

Cross referencel/-s (€ 54.—*/cross reference, max. 2 admissible)

Do you wish for your company l0go to appear in the print and online versions of the Catalogue of exhibitors?
O yes (€ 235—%) O no

Profile text for Catalogue (max. 250 keystrokes, longer texts will be abridged)

Invoice address (if different)

Company name Customer no.
Contact person Phone

Street Fax
Postcode/Town E-mail

PO Box PO Box postcode/Town Country

* The quoted prices are binding and subject to Value Added Tax at the applicable official rate.
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Sort word:
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Important: It is via these keywords that your company can be
found in the online catalogues at www.book-fair.com, on the
information system at the Fair itself, the interactive Floor Plan and in
the index in the Catalogue of exhibitors (if applicable). At the same
time, this company profile can assist in determining your positioning

at the Fair.

BRANCH OF BUSINESS

1 [ Agency (see also Literary Agency)
23 [J Antiquarian Book Trade

2 [[] Association

3 [J Bookbindery

16 [] Book Publisher

28 ] Book Trade

5 [J Consulting/Services

6 [J Design

7 U Film/Television

8 [] Gallery/Art

33 [] Games

37 ] Hardware Production

25 [] Information Services

22 [] Intermediate Book Trade

9 [] Library

24 [] Library Services

10 [J Literary Agency

39 [] Magazine Publisher

26 [] Museum

34 [] Music
43 [J Newspaper Publisher
40 [J Online Services (incl. Stores)
44 [] Other Publisher

13 [J Packager

14 [J Photographic/Picture Agency
15 [J Printing & Manufacturing
29 [] Public Institutes/Organisations
17 [] Remainder

42 [] Sales Service Provider

21 [] Science & Research

11 [J Scouting

18 [ Service Provider for
the Book Industry

Shop Design

Software Development
Stationery and Gifts
Teaching & Education
Telecommunication
Toy Manufacturing
Wholesaler/Retailer (except books)

19 [
20 [
35 [
30 [
36 [
45 [
41 [

PRODUCTS AND SERVICES
32 [J Advertising/Marketing
23 [J Antiquarian Books/Sound Recording
Media/Graphics
33 [J Artist Management

1 U
2 [
52 L]
4 ]
5[]
53 [
34 [
42 [
36 [
35 [
51 UJ
24 ]
57 [
29 [
37 [
8 [
30 [
58 [
38 [
3 [
9 []
50 [
41 [
28 [
59 []
11
13
14 [
56 [
43
15 [
44 ]
17 O
45 [
19 [
55 []
20 [
25 [
48 [
46 ]
21 U]
26 [
10 [
47 [
54 [

With this in mind, please indicate the branch of business, all the
products and services as well as publication topics that apply to your
company. In addition, we need a grading according to subject:

SO PLEASE ENTER THE NUMBERS 1-5 AFTER THE MOST IMPORTANT
PRODUCTS AND SERVICES AS WELL AS AFTER THE MOST

IMPORTANT PUBLICATION TOPICS.
If needed, this information can be amended later at any time.

Audio/Audiobook

Books

Book Art/Artist’s Book
Calendars/Posters/Postcards
CD/DVD

Console/Computer Games
Consulting

Content Aggregation and Distribution
Content and Asset Management
Corporate Publishing

Crafts

Database

Data Conversion

Digital Whiteboards
Direction/Production

E-Book

E-Book Reader

E-Journal

Educational Software
Facsimile

Film/Video

Graphics/Design

Hardware

[lustrations

Library Services

Loose-Leaf Editions

Maps

Merchandising Articles
Merchandising (Consulting/Services)
Mobile and Web Applications
Newspaper/Magazine
Photography/Painting/Sculpture
Picture/Photography Archive
Pre-Press

Print on Demand

Rights & Licence Agency
Screenplay

Search Engine

Sheet Music

Social Media

Software

Stationery/Gifts

Toys/Board Games
Web-to-Print

Writer Representation

PUBLICATION TOPICS
3. [ Agriculture
91. [L] Anthropology/Ethnology
94. [ Archaeology
5. [ Architecture
6. L1 Art
6.3 [ Design/Graphic Arts
6.5 [ History/Theory of Art

7. [ Autobiography/Memoirs
. [] Bible

10. [J Bibliography

11. ] Biography

12. [J Body, Mind & Spirit

13. [] Business/Economics

13.16 [L] General Business

13.17 [L] General Economics

13.4 [ Finance/Taxation/Accounting
13.7 [ Management & Organisation
13.8 [ Marketing/Sales

13.13 [ Business Intelligence

14. [ Cartography

16. [1 Childcare

15. [J Children’s Books (Age 1-7)
15.1 [ Easy to Read

15.2 [] Picture Books

17. Coffee Table Books/Picture Books
18. Comics/Cartoons

19. Computers

20. Cooking/Food/Drink

21. Crafts & Hobbies

23. Cultural Studies

24. Current Events

25. Education

251 [ Pedagogy

25.2 [] Teaching Methods & Materials
25.3 [ Textbooks/School

25.11 [ Study Aids

254 [] Adult Education

25.5 [] Art Education/Musical Education
25.6 [] Early Childhood Learning
25.12 [] Special Education

25.8 [ Occupational Training

25.9 [ University

25.10 [] Foreign Language Study/
Language Acquisition
Edutainment

Oooodoon

25.13 []
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28. ] Family & Relationships
29. [ Fashion
30. [ Fiction

30.1
30.2
30.3
30.5
30.6
30.7
30.8
30.9

Ooooodon

Adventure
Anthologies
Classics
Drama
Erotica
Family Saga
Fantasy
Fairy Tales

30.10 ] Movie or Television
30.11 [] Gay & Leshian
30.12 [J Historical

30.13 L] Horror

30.14 [] Humour

30.16 L] Mystery & Detective
30.17 [J Novel

30.18 ] Poetry

30.20 ] Romance

30.21 [J Science Fiction
30.22 [] Short Stories

30.23 [ Thriller

30.24 [] War

30.25 [] Woman

52.
34.
35.
92.
90.
36.
37.
38.

Ooooooon

Film & TV
Gardening/Horticulture
Gay & Lesbian Non-Fiction
Gender Studies
Geography

Gift Book
Health/Fitness/Wellness
History

38.7 [J Cultural History

38.5 [] Military History
38.8 [] Social History

40. [J House & Home

41. [J HowTo

42. ] Humour

43. [ Job/Career

44. [ Judaica

45. [ Juvenile Fiction (Age 8-12)
46. [ Juvenile Non-Fiction (Age 8-12)
48. L] Law

82. [ Letters

49. [ Lifestyle

47. [ Linguistics

50. [ Literary Studies

51. [ Mathematics

53. [ Medicine

53.1 [ Human Medicine
53.2 [] Nursing

53.4 [ Veterinary Medicine
54. [ Military

55. [1 Music

57. [1 Non-Fiction

57.1 [ Academic Non-Fiction
57.2 ] Popular Non-Fiction
59. [ Performing Arts

59.2 [] Dance

59.3 [ Theatre/Acting

59.5 [ Music Theatre (Opera/Musicals)

60. L] Pets

88. [] Pharmacy

61. [ Philosophy

62. 1 Photography
63. L1 Political Science
83. [J Politics

10-14 October 2012
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64. L] Psychology

85. [1 Psychotherapy

65. L] Publishing

66. ] Reference

66.1 [ Dictionaries
66.2 [] Directories

66.3 [] Encyclopaedias
66.4 [ Yearbooks/Annuals
22. [ Regional Specialties
67. L] Religion

68. L] Science

68.1 [] Astronomy

68.2 [] Biology

68.4 [] Chemistry

68.5 [] Ecology/Environmental Science
68.8 [] Geology

68.10 L] Physics

69. L] Self-Help

70. [ Sexuality

93. [ Sociology

80. [ Specialist Information
89. 1 Spirituality

72. L1 Sports & Recreation

74. [ Technology/Engineering
75. [ Transportation

76. [ Travel

76.3 [] Travel/Essays & Travelogues

76.4 [ Travel/Guides

78. [ Young Adult/Teenager Fiction
(Age 13-19)

79. L1 Young Adult/Teenager Non-Fiction
(Age 13-19)

This registration constitutes our acceptance of all stipulations included in the Terms & Conditions for Participation at the Frankfurt Book Fair 2012.

Company name
(Please print)

Date

Signature

The data from this registration will be processed electronically and published in the Frankfurt Book Fair’s Catalogue and on its
website www.book-fair.com.

PLEASE RETURN TO: Frankfurt Book Fair | PO Box 10 0116 | 60001 Frankfurt am Main | Germany

REGISTRATION COMPANY PROFILE 5
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Important Notice: If you update your entries in the Frankfurt Who’s Who online at www.book=fair.com, you do not need to complete this
form. The fields marked in red and with the symbol ¥ are mandatory. If these fields are not complete, the application cannot be considered.

Please complete one form per person.

W NAME AND ADDRESS OF COMPANY

Customer no.:

¥ Mandatory fields

| will attend the Frankfurt Book Fair 2012 in person: [lyes [ no

LIm [f

WV First name | Last name

D Please do not display my e-mail address

V¥ E-mail

Phone (extension)

¥ Mandatory fields

¥ FIELD OF WORK

(Please tick off the appropriate field)
[ ] Administration

(] Assistant/Secretary

[ ] Business Development
[ ]Computer/IT
[]Controlling
[]Customer Service

[ ]Editor

(] Editorial Office

Fax

L] Online/E-Business

[J Procurement, Logistics

[J Product & Content Development
L] Programme

[] Public Relations

[IRights & Licences

(] Sales Force

[ Sales Office

Mobile phone

V¥ CAREER LEVEL

(Please tick off the appropriate field)

[ ] Apprentice/Intern
[ITrainee/Student Apprentice

[] Assistant

[ Clerk

[ ]Project Manager
[]Group/Team Leader
[]Department/Division Manager
[]Branch Manager

[ ]Event Management [JScouting [ Management

[ ] Finance & Accounting [ Software Development [ 1CEO

[ Human Resources L1 Owner

[ JInterdepartmental Functions [[1Board of Directors
[[]Management [ Supervisory Board
[ Manufacturing/Production []Other:
[]Marketing & Advertising

The data on this form will be processed electronically and published on the Frankfurt Book Fair website.

The customer is solely responsible for the content and completeness of his/her personal data.

Company name Name Date Signature

(Please print)

Please use the online registration on our website www.book-fair.com or return this filled-in form along with your stand application.

REGISTRATION FRANKFURT WHO'S WHO 6



TERMS & CONDITIONS OF PARTICIPATION FOR
COLLECTIVE STANDS AND WORK CENTRES

X N OO W N

13.
14.
15.
16.
17.
18.

19.
20.
21.
22.

. Duration

. Exhibitors

. Exhibits

. Contracts

. Rental fees, participation fees

. Terms of payment

. Withdrawal, cancellation

. Force majeure, event cancellation
. Liability, indemnity, expiration of terms
. Transfer of claims, compensation
. Catalogue

. Occupation of stands, set-up and

dismantling, Technical Regulations
Sales

Exhibitor passes

Security, insurance

Advertising

Cleaning, environmental protection
Non-compliance with “Terms &
Conditions”

House rules

Data privacy

Written form, severability clause
Applicable law, court of contractual
fulfilment, court and law of jurisdiction

The Frankfurt Book Fair provides a showcase for
books and book-related products and services
from countries all over the world. It represents
the world of books and promotes the sale of
books, book-related articles, services for the book
industry as well as the trading of rights as part
of the international publishing business. It is or-
ganised and presented by the Ausstellungs- und
Messe GmbH des Borsenvereins des Deutschen
Buchhandels, Reineckstrasse 3, 60313 Frank-
furt am Main, Germany, as of 1 January 2012
Braubachstrasse 16, 60311 Frankfurt am Main,
Germany (hitherto referred to as the Organiser).

1. Duration

1.1 The Frankfurt Book Fair 2012 is scheduled
for Wednesday, 10 October to Sunday,

14 October 2012. Regular opening hours are
from 9.00 a.m. to 6.30 p.m. daily, and from 9.00
a.m. to 5.30 p.m. on 14 October. The Fair is open
to the general public from 9.00 a.m. to 6.30
p.m. on Saturday and from 9.00 a.m. to 5.30
p.m. on Sunday. Exhibitors are admitted to the
exhibition site from 8.00 a.m. and can remain in
the halls until 7.00 p.m.

1.2. The Organiser may postpone the Fair for
good cause, change its duration and times of
opening, exclude the general public, cancel the
Fair entirely or close it earlier than scheduled.

2. Exhibitors

2.1 All national and international companies
may exhibit at the Frankfurt Book Fair which
are involved in the creation, preparation and
distribution of content via media such as books,
newspapers, periodicals, teaching materials,
audio and/or visual media, data carriers or
online platforms. This also includes agencies
and service providers for media trade and pro-
duction, nonbook suppliers, merchandisers and
institutions or associations active in the areas of
culture and education.

2.2 Companies whose right to use their com-
pany name or substantial parts of the name is
disputed by an established previous Exhibitor,
may exhibit, provided that they can demonstrate
their right to use the company name with a le-
gally binding statement either issued by a court
of law of the Federal Republic of Germany or
whose enforcement has otherwise been officially
authorised. This also applies to products and
services exhibited at individual stands or as part
of collective presentations.

2.3 Companies may not exhibit if they are

the subject of bankruptcy proceedings before
a court of law. If any such proceedings are
initiated following registration for the Fair, the
Organiser is to be informed without delay.

3. Exhibits

3.1Only articles, products and services of the
publishing trade and media industry may be
exhibited at the Frankfurt Book Fair.

3.2 The Organiser does not apply any form of
censorship.

3.3 It is not permitted to exhibit any works
which have been banned from production, distri-
bution or import by a court of law in the Federal
Republic of Germany, or similarly in a court of
law abroad, provided this judgement has been
declared enforceable in a court of law in the
Federal Republic of Germany.

3.4 It is not permitted to promote or advertise
any such items that are excluded from the Fair.

3.5 Publications that have been officially indexed
as liable to corrupt the young must not be acces-
sible to juveniles.

3.6 Companies may only exhibit and promote
their own products.

3.7 If requested, the Organiser will decide

at their own discretion whether products or
presentations may be permitted which do not
appear to be directly related to the publishing or
media industry (see 3.1).

4, Contracts

4.1 Registration to participate must be made in
writing using the form supplied by the Organ-
iser, responding to all questions and returning
the signed form to the Organiser by the respect-
ive registration deadline (as specified on the
registration form).

It is possible to book certain offers online via
our password-protected area on
www.book-fair.com, which is also considered
binding.

4.2 Provisional or unofficially submitted
applications or mere reservation requests are
invalid and will not be processed until a formal
registration using the Organiser’s official form
is submitted by the stated deadline.

4.3 Alterations or special provisions made by
the Exhibitor on the registration forms or in
connection with the same are null and void and
will be disregarded.

4.4 If, after having applied for registration, the
Exhibitor receives a written or electronic
(e-mail) registration confirmation from the Or-
ganiser, this confirmation represents completion
of the contract and official acceptance of the
Exhibitor to participate at the event. Instead of

a confirmation, Exhibitors who register later
will receive an invoice based on the services



ordered. In this case, the receipt of the invoice
represents the completion of the contract and of-
ficial registration of the Exhibitor for the event.
The registration is only valid for the respective
event and the registered company.

4.5 The Organiser is entitled to refuse the
Exhibitor admittance to the event if the require-
ments for admittance are not (or are no longer)
fulfilled.

4.6 The Exhibitor is not entitled to the same
stand location as in the previous year or to a spe-
cific position, although the Exhibitor’s wishes in
terms of position, neighbouring stands and size
will be taken into account wherever possible.

4.7 Exhibitors who do not fulfil their financial
obligations to the Organiser or have been late
in payment can be excluded from the Fair even
after admittance.

4.8 If an Exhibitor is allocated an exhibition
space that is different in size, measurement or
type (e.g. row stand instead of corner stand)
than indicated on their registration, or if their
exhibition space is altered for an important rea-
son, in this particular case the Exhibitor has the
right to immediately withdraw from the contract
in writing, but at the latest seven days after
receiving such notification. A withdrawal in
electronic form, by fax or e-mail is only effective
if it is received in due time and is subsequently
followed up in written form, without delay. Any
claims to compensation due to being allocated
an exhibition space not specified by their regis-
tration are invalid, irrespective of the legal basis.

4.9 If, in the case of 4.8, a decrease or increase
of the exhibition space or a change of stand type
occurs (e.g. row stand instead of corner stand),
and the Exhibitor does not choose to withdraw
from the contract, they will be reimbursed for
the difference to the originally ordered items.

5. Rental fees, participation fees

5.1 For rental fees or participation fees, please
see the registration form which is an integral
part of the contract.

5.2 The rental fee or participation fee remains
payable if the Exhibitor is prevented for
whatever reason from attending or sending
exhibits to the Fair.

6. Terms of payment

6.1 Invoices for rental fees, participation fees
and other service charges are payable in full
upon receipt via money transfer to one of the
following of the Organiser’s accounts:

Frankfurter Sparkasse

Account No.: 200452819 (Sort Code: 500 502 01)
SWIFT-Code/BIC: HEL AD EF 1822

IBAN: DE73 5005 0201 0200 4528 19

Postbank Frankfurt am Main

Account No.: 1021 601 (Sort Code: 500 100 60)
SWIFT-Code/BIC: PBNK DE FF

IBAN: DE21 5001 0060 0001 0216 01

Commerzbank AG, Frankfurt am Main
Account No.: 90 189 100 (Sort Code: 500 800 00)
SWIFT-Code/BIC: DRES DE FF XXX

IBAN: DE96 5008 0000 0090 1891 00

Objections can only be considered if raised
within three weeks of the date of invoice.

6.2 After the Organiser has received the regis-
tration, the invoice will be created and sent
without delay for 100% of the invoice sum.

6.3 If an Exhibitor is not based in Germany and
would like an invoice without German VAT,
they are obliged to send proof of their entrepre-
neurial status from their presiding authorities
to the Organiser, along with their registration.
Registration without proof of entrepreneurial
status obliges the Organiser to add German VAT
to the invoice total.

Exhibitors based in EU member states (outside
of Germany) only need to declare their VAT
identification number (VAT Reg. No.) on the
registration form.

6.4 If an Exhibitor wishes to alter an invoice
because their name, legal status or address have
changed, a service fee of 50 euros (plus VAT)
will be charged.

6.5 If payment of the invoice is not received on
time, the Organiser may reallocate the rented
exhibition space, but the Exhibitor still remains
liable for full payment. In the event of such
reallocation, No. 7 applies.

7. Withdrawal, cancellation

7.1 A cancellation of the registration is possible
if submitted in written form before the respect-
ive registration deadline (see registration form).
To compensate for administrative expenses, a
processing fee totalling 20% of the fee payable
for the use of the collective stand or the work
centre will be due. To be considered valid,

the Organiser must have received the written
explanation of cancellation at the latest by the
respective deadline.

7.2 Aside from the possibility to cancel as
described in 7.1 and other standard legal with-
drawal rights, Exhibitors at collective stands or
work centres do not have the right to withdraw
from or cancel the contract.

7.3 If the Exhibitor cancels or withdraws from
the contract, whether they have the right to do
so or not, or otherwise communicates that they
will not occupy the rented exhibition space, the
Organiser is entitled to find another use for the
entire rented space. If they no longer have the
right to cancel or withdraw from the contract,
the Exhibitor will still be obligated to pay the
rental fee. The Organiser must thereby calculate
the value of the non-incurred expenses as well
as any benefit gained from alternative use of
the exhibition space. The Exhibitor’s obligation
to pay is not affected if, in order to avoid a gap
between stands, the Organiser offers the exhib-
ition space to a third party whose stand would
otherwise have been placed at another location
or if the Organiser rearranges the rented area

so that it no longer appears to be an empty
exhibition space.

7.4 If the Organiser is able to successfully

rent the exhibition space to a new Exhibitor,
who could not be allocated another available
exhibition space, the Exhibitor withdrawing
from the contract must pay the Organiser a
cancellation fee of 20% of the fee payable for the
use of the collective stand or the work centre
(plus the VAT owed at the time of the service).
The Organiser thereby reserves the right to
demand further compensation for administrative
expenses.

7.5 Exhibitors are entitled to provide evidence
showing that the Organiser has not been disad-
vantaged or not to the extent that would justify
payment of the requested amount.

7.6 The Organiser is entitled to deny admittance

or reallocate exhibition space:

/ if payments are not made in full, on time or
in accordance with contractual terms, provided
the Organiser has given the Exhibitor a deadline
for payment, under threat of exclusion from the
event, which the Exhibitor has let pass

/ if the exhibition space has not been occupied
by the Exhibitor by the time the event opens
and no indication of a later arrival is evident

/ if the exhibition requirements are no longer
fulfilled by the registered Exhibitor or if
the Organiser later becomes aware of reasons
which, had they been known before, would
have justified a denial of admittance

/ if safety regulations are violated and a
resolution of the problem is not possible or
the Exhibitor refuses to take according action

In case admittance is denied, obligation to

payment as defined in 7.1, 7.3 and 7.4

remains unaffected.

8. Force majeure, event cancellation
8.11n certain cases, the Organiser is entitled

to postpone, shorten, lengthen or cancel the
event as well as provisionally or definitively
close the event in part or in its entirety. These
cases include compelling reasons for which the
Organiser is not responsible or force majeure
which require respective measures, such as
natural catastrophes, war, strikes, terrorism,
transportation blockages, blackouts and/or
communication breakdowns. In these cases, the
Exhibitor retains no right to claim compensation
for thereby incurred damages.

8.2 If the event is cancelled due to one of the
reasons listed in 8.1, the Exhibitor is obligated
to cover a reasonable share of the costs
connected with the overall preparation for the
event. The requested share will be calculated
by the Organiser but limited to maximum 50%
of the fee payable for the use of the collective
stand or the work centre. The sum will be
calculated based on all costs incurred by the
Organiser up until the point of cancellation
divided by the number of Exhibitors (taking into
consideration the size of the respective exhibition
space reserved).



9. Liability, indemnity, expiration of terms
9.1 The Exhibitor has a legal obligation to imple-
ment safety precautions to protect all individ-
uals who enter the rented exhibition space. In
addition, federal law applies with regards to the
liability of the Exhibitor for any damages or loss
caused by themselves or their assistants.

9.2 The Exhibitor irrevocably releases the
Organiser from any claims made by third parties
with regards to the violation of laws or third
party rights (particularly intellectual property
rights, copyrights, image and name rights,
brand and trademark rights, competition rights,
personality rights) connected to the exhibition
space of the Exhibitor including the Exhibitor’s
activities, advertising, products and their intel-
lectual contents. This release also applies to any
penalty, court or legal expenses arising from
such violations.

9.3 A strict liability of the Organiser for
damages due to pre-existing deficiencies in

the rented space is excluded. If the Organiser
violates essential contractual terms due to sim-
ple negligence, any liability for compensation
is limited to the predictable, typical or expected
average damages in relation to the scope of this
contract. Compensation claims for damages
due to breach of contract, which would not be
considered breach of cardinal obligations or
essential contractual terms, are excluded to the
extent that they are not due to gross negligence
or deliberate culpable action of the Organiser
and/or the Organiser’s contracted assistants.
This limitation of liability does not include
attributes clearly identified and acknowledged
by both parties in advance or for damages or
loss to life, body or health to the extent that
liability is legally obligatory due to negligence
or deliberate action.

9.4 The Organiser is not liable for loss or theft of
exhibited items or stand furnishing. For an add-
itional fee, the Exhibitor may hire professional
stand guards which have been approved by the
Organiser for such duties.

9.5 Any claims the Exhibitor makes against

the Organiser rising from the contractual terms
as well as any other related demands must be
communicated to the Organiser in written form
within 10 days after the event. If any faults or
disturbances become evident during the course
of the event, they must be communicated to the
Organiser without delay. Otherwise, the asser-
tion of any respective claim will be invalidated.

9.6 The validity of the Exhibitor’s claims expires
after three months, unless the liability of the
Organiser results from deliberate action. Legal
limitation periods for misdemeanours, fraudu-
lence or negligent impossibility are unaffected.
The limitation period begins at the end of the
month in which the last day of the event is held.

10. Transfer of claims, compensation
10.1 The Exhibitor is not entitled to transfer
any pending claims against the Organiser to a
third party.

10.2 Any rights to retention or compensation from
the Organiser may only be claimed by the Exhibitor
if they have been legally determined, are not con-
tested or have been accepted by the Organiser.

1. Catalogue

11.11f a catalogue entry is included in the
specifications, the Exhibitor will be included
in the relevant catalogue. The Exhibitor is not
entitled to the production of a print edition of
the catalogue.

1.2 For any claims against the Organiser and
their contracted administration and implemen-
tation assistants due to false, incomplete or
missing entries, 9.2 to 9.6 apply.

12. Occupation of stands, set-up and
dismantling, Technical Regulations

12.1 The collective stands are open from Tuesday,

9 October 2012, 2.00 p.m., for the set-up of stands,
the Literary Agents & Scouts Centre (LitAg) is open
from Tuesday, 9 October 2012, 9.00 a.m.

12.2 Exhibitors must display their exhibits for
the entire duration of the Fair.

12.3 The Organiser has the right to reallocate
exhibition spaces that are not yet occupied at
8.00 p.m. on 9 October 2012. There is no entitle-
ment to reimbursement of rental fees already
paid. In the event of reallocation of the stand,
7.4 applies.

12.4 Delivery of packing materials, the packing
away of exhibits and the clearing of stands is
not permitted prior to the official end of the
event. Dismantling is not permitted before
5.30 p.m. on 14 October 2012.

12.5 If exhibition spaces are cleared and vacated
prior to the end of the event, the Organiser will
impose a breach of contract penalty (compensa-
tion which is not subject to VAT), which can be
as high as 20% of the fee payable for the use of
the collective stand or the work centre.

12.6 Exhibitors with specific exhibition plans,
particularly involving their own facilities,
structures or designs, must strictly observe the
Organiser’s “Technical Regulations”. You can
request these at any time or read and download
them online at www.book-fair.com/technical-
regulations.

13. Sales

In general, books may only be sold to the book
trade at the Fair. At events (forums) and on the
last day of the Fair, books may be sold to the
general public in compliance with fixed price
regulations. At the Frankfurt Antiquarian Book
Fair, antiquarian books that are not subject to
fixed price regulations may be sold at any time
during the Fair.

14. Exhibitor passes
14.1 A special pass is required for access to the
Book Fair.

14.2 For the Exhibitor’s employees engaged
in the set-up and dismantling of the stand, as

well as for other representatives and staff at the
stand, the Exhibitor is issued exhibitor passes
as well as special set-up and dismantling passes
that are to be attached to outer clothing in a vis-
ible position at all times when on the exhibition
site. Normal exhibitor passes are also valid
during set-up and dismantling.

15. Security, insurance

15.1 General patrolling and guarding of the
exhibition site and its halls is performed by a
company contracted by the Organiser. However,
the Organiser assumes no responsibility for
damages or loss of exhibited goods, the exhib-
ition stand or any objects or belongings of the
people working at the stand. This applies even
if the collective stand is staffed by the Organiser
with hostesses or security personnel. It is their
exclusive responsibility to monitor whether
third parties who enter the stand have the re-
quired credentials.

15.2 Guarding of the stand and stand super-
vision during opening hours is generally the
responsibility of the Exhibitor. This also holds
true during set-up and dismantling times.

15.3 Overnight, all valuable and easily remov-
able objects must be securely locked away by
the Exhibitor. At their own expense, the Exhibit-
or may choose to take advantage of the services
provided by the security company working for
the Organiser. All Exhibitors are recommended
to purchase an exhibition insurance for the
duration of the event.

16. Advertising

16.1 Advertising, in any form, is only permitted
within the Exhibitor’s stand and on its inner
surfaces; such advertising may only promote
the Exhibitor’s own company and the products
or services they produce and sell.

16.2 Presentations, optical, slow-moving and
acoustic promotion features are permitted, pro-
vided these do not disturb neighbouring stands,
do not lead to bottlenecks in the gangways and
do not drown out the Fair’s own announcement
system in the halls. The volume may not exceed
70 dB(A) on the outer edge of the stand. In the
event of failure to comply with this ruling, the
Organiser is entitled to intervene and, if appro-
priate, demand the cessation of use.

16.3 If an Exhibitor chooses to play music at
their stand, they are responsible for attaining
performance permission and for paying the
GEMA fee.

16.4 Outside the Exhibitor’s own stand area, it is
not permitted to undertake promotion activi-
ties either on or in front of the exhibition site.
This includes the use of persons for publicity
purposes, as well as the distribution or posting
up of advertising material such as leaflets,
posters, stickers, etc., in hall gangways, on the
exhibition site, in the immediate vicinity of the
exhibition site or on car parks used for the Fair.
It is also not permitted to carry out surveys,
tests, competitions, raffles and prize games
outside the Exhibitor’s stand; the Organiser’s



own survey questionnaires are exempt from this
rule. The Organiser may allow a limited number
of the above-mentioned promotion activities if
the appropriate application has been submitted.
There is a charge for this permit.

16.5 It is not permitted to hold receptions,
lectures, press conferences, discussion events,
etc. on the exhibition site without the written
authorisation of the Organiser.

17. Cleaning, environmental protection
17.1 The Organiser is responsible for the
general cleaning of the exhibition site and

the gangways.

17.2 In the interest of environmental protection
and sustainable Fair operations, the Exhibitor is
obligated to minimise the use of packaging and
the production of waste as well as to make use
of environmentally friendly and recyclable pack-
aging, decorations and advertising materials. If
a sorted waste removal system is in place, the
Exhibitor is required to comply with the sorting
system and to participate in the connected
waste removal expenses in accordance with the
costs-by-cause principle.

18. Non-compliance with “Terms &
Conditions"”

18.1 The Exhibitor is subject to the Organiser’s
“Terms & Conditions” for the entire duration of
the Fair and on the entire exhibition site. The
orders given by the Organiser’s employees who
prove their identity with an ID card are to be
followed at all times.

18.2 The Organiser is entitled to close down

an Exhibitor’s stand without compensation at
the Exhibitor’s cost in the event of failure to
comply with the stipulations of the “Terms &
Conditions”. In particularly serious cases, if
there is a continued breach of contract despite
warnings, or if contractual breaches that in-
curred warnings at previous Fairs are repeated,
the Organiser may exclude the Exhibitor from
future Fairs.

This shall also apply if items are exhibited that
are subject to court bans or if the Exhibitor or
his employees have committed or encouraged
punishable offences (such as theft or deliberate
infringements of copyright).

18.3 Rather than imposing exclusion, the Organ-
iser may charge a penalty amounting to 50%

of the fee payable for the use of the collective
stand or the work centre. Participation in future
events can be made conditional upon payment
of any such penalty.

19. House rules

The exhibition grounds are a privately owned
venue. The operator of the exhibition grounds

is the Messe Frankfurt Venue GmbH & Co. KG.

It exercises property rights on the exhibition
grounds along with the Organiser. In this respect,
Exhibitors should refer to the house rules dis-
played on the exhibition grounds. In addition to
the house rules of the operator, the Organiser is
entitled to adopt event-specific house rules to pro-
vide secure access and procedures at the event.

The Exhibitor can request the current house
rules from the Organiser or view and download
them at www.book-fair.com.

20. Data privacy

20.1 Person-related data which the Exhibitor

supplies to the Organiser as a part of the appli-

cation and contractual process are stored by

means of an automatic system, in order to

ensure data protection as laid down by the

regulations of the Federal Data Protection Act

and Teleservices Act of the Federal Republic

of Germany. Exhibitor data are useful to the

Organiser:

/ to facilitate completion of business processes
with the Exhibitor

/ for sending out eventrelated offers

/ as a source of business-related information
before and after the event

20.2 Naturally, every Exhibitor has the right

to request the Organiser, in written form or by
e-mail, not to send them any further information
about future events.

21. Written form, severability clause

Any and all claims made by the Exhibitor on the
basis of the contract as well as of non-contract
nature must be submitted to the Organiser in
writing. The written requirement is considered
fulfilled if the respective declaration is transmit-
ted and confirmed in electronic form or by fax.
If individual clauses in the registration docu-
ments or participation conditions are or become
invalid, this does not affect the validity of the
rest of the contract. In this case the invalid
regulation must be interpreted or amended in
such a way that the original intention be met as
closely as possible.

22. Applicable law, court of contractual
fulfilment, court and law of jurisdiction
22.1For interpretation of the contract and
participation conditions, the German text takes
precedence in the case of a dispute.

22.2 For the entire legal relationship between
the Organiser and Exhibitor, only the laws of
the Federal Republic of Germany apply. The
terms of the CISG (United Nations Convention
on Contracts for the International Sale of Goods)
are expressly excluded.

22.3 The place of contractual fulfilment and
exclusive court of jurisdiction for both parties

is Frankfurt am Main, Germany, provided the
Exhibitor is a business entity, corporate body
under public law, represents fund assets subject
to public law, does not otherwise have a place
of jurisdiction in Germany or has taken up
residency or place of residence abroad or at an
unknown location. The Organiser nevertheless
reserves the right to also take legal action at the
Exhibitor’s general place of jurisdiction.
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